
MBAH 454: BUSINESS RESEARCH METHODS 

Workload : 4 hours per week - Total credits 04 

Examination : 3 hours; 30 marks continuous evaluation &70 marks final examination. 

Objectives 1. To understand the basic research elements.  
2. To gain an insight into the research methods implementations.  
3. To equip students with various analytical tools used in research. 

Course 
Outcomes  

 

1. Identifying research problems and collecting relevant data analysis 
literature. 

2. Write research design using methods of Exploratory and Descriptive 
Research. 

3. To prepare a questionnaire on brand awareness, efficiency of public 
sector organizational training, attitude of investors towards mutual 
funds in any financial institution. 

4. To conduct market surveys and investigate the perception of 
consumers towards any FMCG or business. 

5. Able writing reports and methods of presentation. 
Pedagogy Lectures, assignments, practical exercises, discussions, seminars, etc. 

Module 1: Introduction to statistics, Frequencies: Frequencies, bar charts, histograms, 
percentiles. Descriptive Statistics: Measures of central tendency, variability, deviation from 
normality, size and stability. Cross Tabulation and chi-square analyses, The means Procedure. 
Graphs: Creating and editing graphs and charts 

Module 2: Bivariate Correlation: Bivariate Correlation, Partial Correlations and the 
correlation matrix.  The T-test Procedure: Independent –samples, paired samples, and one 
sample tests. Non Parametric Tests:  Chi Square Test, 1 -sample test, 2 independent samples 
test, k independent samples, 2 related samples test, k related samples. 

Module 3: One Way ANOVA Procedure: One-way analysis of variance, General Linear 
model: Two –way analysis of variance, General Linear model: three –way analysis of variance 
and the influence of covariates 

Module 4:Simple Linear Regression, Multiple regression analysis. Business applications of 
regression.  

Module 5: Qualitative Research: Nature, Relevance, Need, Characteristics and Limitations of 
Qualitative Research, Ethics in Qualitative Research, Interrelationship of Qualitative and 
Quantitative Research, Linking Qualitative and Quantitative Research in One Design, 
Combining Qualitative and Quantitative Data, Combining Qualitative and Quantitative 
Methods, Linking Qualitative and Quantitative Results, Triangulation. 

Module 6: Qualitative Research Design: Basic Qualitative Research Designs, Case Studies, 
Comparative Studies, Retrospective Studies, Longitudinal Qualitative Studies, Appropriateness 
of the Approach to the Issue, Fitting the Approach into the Research Process. Qualitative 
Research Sampling - Theoretical Sampling, Gradual Selection as a General Principle in 
Qualitative Research, Purposive Sampling, Width or Depth as Aims of Sampling, Case 
Constitution in the Sample, Sample Size decisions in Qualitative Research, Principle of 
Saturation. 

Module 7: Qualitative Research Methods: Focused Interview, Semi-Standardized Interview, 
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Problem-Centered Interview, Expert Interview, Group Interviews, Focus Groups, Non-
participant Observation, Participant Observation, Ethnography. Grounded Theory 
Methodology. 

Module 8: Projective Techniques: Principle of projection, applications, association, 
construction, expression based techniques, design and interpretation, Zaltman’s Metaphor 
Elicitation Techniques. 

Quality Criteria in Qualitative Research: Reliability, Validity, Objectivity, Alternative 
Criteria, Criteria for Evaluating the Building of Theories, Quality Assessment as a Challenge 
for Qualitative Research, Triangulation, Analytic Induction, Generalization in Qualitative 
Research, The Constant Comparative Method, Process Evaluation and Quality Management. 

Business report writing and presentations. 
 

Reference Books: 
1. Discovering Statistics Using SPSS, by Andy Field A, SAGE 
2. How to Use SPSS: A Step-By-Step Guide to Analysis and Interpretation by Brian C. 

Cronk 
3. Goon Gupta and Das Gupta, Fundamentals of Statistics, Vol. 1, The World Press Pvt. Ltd., 

Kolkata. 
4. An Introduction to Qualitative Research, Uwe Flick, 4th Edition, SAGE 
5. Research Methods in the Social Sciences, Bridget Somekh& Cathy Lewin, 5th Edition, 

SAGE India 
6. Research Methodology – C.R. Kothari, VishwaPrakashan 
7. Research Methods – M MMunshi& K Gayathri Reddy, Himalaya Publishing House, 2015 
8. Marketing Research- Naresh K Malhotra- 5th Edition, Pearson Education /PHI 2007 
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DEPARTMENT OF BUSINESS ADMINISRATION

Internal Quality Assurance Cell (IQAC)

United Nations Development Programme (UNDP)

Seventh Sense Peopl

6 Days UNDP Entrepreneurship Development 

06 December

Dr. P Subrahmanya Yadapadithaya
Hon’ble Vice Chancellor, Mangalore University

District Community Mobilizer
 

Seventh Sense Sense People Development Solutions

Prof

Department of Business Administration

       Date: 6th December, 2021  

Venue
 

 

MANGALORE 
 

 
Mangalagangothri – 574199 

 
DEPARTMENT OF BUSINESS ADMINISRATION 

in Association with  

Internal Quality Assurance Cell (IQAC), Mangalore University

United Nations Development Programme (UNDP) 

Seventh Sense People Development Solutions Pvt Ltd 

Organizes 

Entrepreneurship Development Training Program

December, 2021 to 11 December, 2021 

Cordially Invite you to the  
INAUGURAL FUNCTION 

 
 

Dr. P Subrahmanya Yadapadithaya 
ble Vice Chancellor, Mangalore University 

Will inaugurate 
 

Ms. Deeksha N 
Mr. Keerthanraj T. S 
Mr. Ashwin Kumar 

District Community Mobilizers and EDP Trainer 

Sense People Development SolutionsPvt Ltd and Inquilab Inventions 

 

In the Presence of  
Prof Manjunatha Pattabi 

Director, IQAC 
Mangalore University 

And 
Prof. Puttanna K  

Chairman  
Department of Business Administration 

Mangalore University  
 
 

                             
 
 

Venue: MBA Seminar Hall 
  

MANGALORE  UNIVERSITY 
 

 

Mangalore University 

Program 

ventions Foundations 

  Time: 09.00 AM 



MANGALORE    UNIVERSITY 

 
6 Days UNDP Entrepreneurship Development Training Program 

06 December, 2021 - 11 December, 2021 

Report 
 

   
 

  
 

 

6 Days UNDP Entrepreneurship Development Training Program was organised in the 

department in association with Internal Quality Assurance Cell (IQAC), Mangalore University, 

United Nations Development Programme (UNDP) and Seventh Sense People Development 

Solutions Pvt Ltd on 06 December, 2021 - 11 December, 2021.  

The workshop was inaugurated by Prof. Puttanna. K, Chairman of the department and 

Mr. Keerthanraj T. S, District Community Mobilizer, Seventh Sense People Development 

Solutions Pvt Ltd. Experts from Seventh Sense People Development Solutions Pvt Ltd trained 

our participants on various issues relates to social entrepreneurship. They used both lecture and 

activity methods to train the participants. Their lecture covered broad aspects relates 

entrepreneurship.  

Three resource persons Mr. Keerthanraj T. S, Ms. Deeksha N and Mr. Ashwin Kumar 

from Seventh Sense Sense People Development Solutions Pvt Ltd trained the participants. 61 

students and 10 faculty members participated in the program. Certificate of participation is 

issued to all the participants on successful completion the training. 

 
 
 
 
 


