JMS 404Development of Media
Total =40 hrs
Course Objectives:
1. To facilitate an exposure to the metamorphosis of media and media tools through the
ages
2. To facilitate the students to understand the democratic discourses through the
development of media.
3. To enable the students to understand the media ecology of past and present day.
4. To provide an exposure to the conducive freedom of expression, pluralism and
diversity of the media
5. To facilitate a thorough understanding of development of media in India
Course Outcomes:
A thorough understanding of global development of media & media ecology
A thorough understanding of media legacy in India
Well informed about the veteran journalists of yester years
Enabling the students to be well informed media professional and academicians
Enabling the pupils to have a thorough understanding of present day media ecology
and forms of different narratives of different domains
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Unit —I
Evolution of printing - printing in India - Early publications - Birth of Indian language Press
—Raja Ram Mohan Roy, first war of Indian Independence and the press.

08 hrs
Unit— 11
The freedom movement and the Indian press- BalGangadharTilak, Mahatma Gandhi,
Jawaharlal Nehru . Development of major newspapers: The Hindu, The Times of India,
Amrith Bazar Patrika, Samyukta Karnataka.

12 hrs

Unit — 111
Development of radio in India - Growth of AIR - PrasaraBharthi.Development of TV in India
- Satellite and cable TV — Doordarshan

08 hrs
Unit -1V
Evolution of films in India- Kannada films: the status and problems of the Kannada film
industry — New wave films.

06 hrs
Unit-V
Emergence of New Communication Technologies — growth of the internet, social media.

06 hrs



ADMIN
Highlight

ADMIN
Highlight

ADMIN
Highlight

ADMIN
Highlight

ADMIN
Highlight

ADMIN
Highlight

ADMIN
Highlight


Books Recommended:

1.
2.

12.

J. Natarajan (2000). History of Indian Journalism, Publications Division, India
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http://www.amazon.com/Martin-Scott/e/B0056B6DWM/ref=dp_byline_cont_book_1
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https://en.wikipedia.org/wiki/United_Kingdom
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