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Work load: 3 hours lecture and 2 hours tutorial per week: total 4 credits 

Learning Objectives:  

 To make the students acquire knowledge of ethical issues, social responsibility and corporate 

governance practices in corporate. 

 

Course Outcomes: 

1. Creates an awareness of various aspects of business ethics and corporate social 

responsibilities. 

2. Provides an understanding of the various areas of rigorous research in the fieldCSR. 
 

Unit-1: Ethical theory: An overview of Ethical theory, Kantianism, Nature of Ethics;Ethics and its relation 

to values, norms, and morals; Ethics, Economics and Law; Congnitivist and non- cognitivist 

theories; Virtue Ethics and Conflict of interest. 

 

Unit-2:Business Protocol: Scope; Relevance; Ethical Issues in Marketing; Ethics in Financial 

Services and Financial Markets; Ethical issues in hostile takeovers; Arguments against 

Insider trading, self-regulation, social value, surrogate decision-maker and corporate 

whistleblower. 

 
Unit-3:Corporate Social Responsibility: Nature of Corporate Social Responsibility and 

Environmental disclosure, Approaches to Corporate Social Responsibility; Dimensions of 

Social Responsibility; Sachar Committee’s Suggestions; Arguments for and against 

Corporate Social responsibility, corporate reputation, Recent trends in CSR and new CSR 

Act in India. 

 
Unit-4: Social Responsibility and Corporate Governance: Social Responsibility and sustainable 

development of corporate, corporate citizenship models and corporate excellence, 

corporate mis-governance, corporate governance- advantages, corporate frauds, corruption, 

reporting practice, governance and charities, charities and external stakeholders- scope and 

dimensions: internal aspects of governance – ouster of Board of Directors and Chairmans‟ 

and exemplary employment practice, corporate frauds impact on the development of 

economies. 

 

Unit-5: Global Business and cross cultural diversity: Globalisation and business changes; 



values for global managers; Values West can learn from East and vice-versa, cross-cultural 

comparison and managing cross-cultural diversity – parochialism, good corporate 

citizenship, transparency, relationship building in global level. 
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