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Course Outcome: 

CO1. Be an entrepreneur or enlarge job prospects.  

CO2. Development of personal qualities relevant to entrepreneurship,  

CO3. Contact with the world of business and market relations 

CO4. Entrepreneurial attitudes, skills and career options. 

CO5. Self employment strategies 

CO6. Raising students’ awareness of self-employment as a career option  

CO7. Prominent social entrepreneurs 

 

Objectives: 

The course intends to provide 

1. Training to be an entrepreneur or to enlarge job prospects of the individual.  

2. Promoting the development of personal qualities specific training that are 

relevant to entrepreneurship,  

3. Offering early knowledge of and contact with the world of business, 

entrepreneurial attitudes and skills and some understanding of the role of 

entrepreneurs in the community 

4. Raising students’ awareness of self-employment as a career option  

 

UNIT –I: Introduction:         Hrs -14 

a. Meaning and Importance of social entrepreneurship; Qualities of social 

entrepreneurs 

b. Types of social enterprises – Voluntary, NGO, NPO, Third Sector 

Organizations 

c. Establishment of social enterprises in India 

 

UNIT – II: Professional Management for Social Enterprises:  Hrs - 12 

a. Importance of Professional management in Social Enterprises 

b. Application of professional management techniques in social enterprises 

c. Human Resource Development and capacity building for social enterprises 

 

 



UNIT - III: Mobilizing and Managing Capital for Social Enterprises:  Hrs - 12 

a. Aid Agencies for social enterprises 

b. Accountability among social enterprises 

c. Social Audit and submitting returns.  

 

UNIT –IV: Indian Social Enterprises and Social Entrepreneurs:   Hrs - 14 

Select case studies of Indian social enterprises and entrepreneurs–  

1. M.S. Swaminathan, Varghease Kurien – green revolution, white revolution 

2. Bindeshwar Pathak – Sanitation 

3. Ela Bhatt, Sumita Ghose – women empowerment 

4. Vineet Rai, Harish Hande – rural facelift 

 

UNIT – V: Marketing of Social Services:     Hrs -12  

a. Application of marketing principles in welfare and development field 

b. Corporate Social Responsibility 

c. Monitoring and Evaluation         
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