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PART – A

   Note :	 1)	 Answer any five questions of the following.
	 2)	 All questions carry equal marks.

Note : Answer any five of the following.	 (5�10=50)

ÓÜãaÜ®æ : ¿ÞÊÜâ¨Ý¨ÜÃÜã I¨Üá ±ÜÅÍæ°WÜÚWæ EñÜ¤ÄÔ.

1.	 Define advertising. Explain the nature and scope of advertising.

	 hÝ×àÃÝñÜá ÊÝÂTÝÂ¯Ô. hÝ×àÃÝ£®Ü ÓÜÌÃÜã±Ü ÊÜáñÜá¤ ÊÝÂ²¤¿á®Üá° ËÊÜÄÔ.

2.	 Explain the types of advertising with suitable examples.

	 hÝ×àÃÝ£®Ü Ë«ÜWÜÙÜ®Üá° ÓÜãPÜ¤ E¨ÝÖÜÃÜOæWÜÙæãí©Wæ ËÊÜÄÔ.

3.	 Analyse the merits and demerits of newspaper as a medium of advertising.

	 hÝ×àÃÝñÜá ÊÜÞ«ÜÂÊÜáÊÝX ±Ü£ÅPæ¿á WÜáOÝÊÜWÜá|WÜÙÜ®Üá° ËÍæÉàÑÔ.

4.	 Discuss the role and responsibilities of PR practitioner.

	 ÓÝÊÜìg¯PÜ ÓÜí±ÜPÝì—PÝÄ¿á ±ÝñÜÅ ÊÜáñÜá¤ gÊÝ¸ÝªÄWÜÙÜ®Üá° aÜbìÔ.

5.	 Describe the role of house journal as a tool of public relations.

	 ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì ÓÝ«Ü®ÜÊÝX WÜêÖÜ ±Ü£ÅPæ¿á ±ÝñÜÅÊÜ®Üá° ËÊÜÄÔ.

6.	 Delineate the role of PR in crisis management with suitable instances.

	 ¹PÜRoár  ¯ÊÜìÖÜOæ¿áÈÉ  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì¨Ü ±ÝñÜÅÊÜ®Üá° ÓÜãPÜ¤  ¯¨ÜÍÜì®ÜWÜÙæãí©Wæ ËÍÜ¨Ü±ÜwÔ.
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7.	 Write a detailed note on event management.

	 Zo®Ý ¯ÊÜìÖÜOæ PÜáÄñÜá Jí¨Üá ËÊÜÃÜÊÝ¨Ü q±Ü³~ ŸÃæÀáÄ.

8.	 What is corporate social responsibility ? Explain with example.

	 ÓÝíÔ§PÜ ÓÝÊÜÞiPÜ gÊÝ¸ÝªÄ  Gí¨ÜÃæà®Üá ? E¨ÝÖÜÃÜOæWÜÙæãí©Wæ ËÊÜÄÔ.

PART – B

   Note :	 1)	 Write short notes on any four of the following.
	 2)	 All questions carry equal marks.

9.	 Write short notes on any four of the following :	 (4�5=20)

	 ¿ÞÊÜâ¨Ý¨ÜÃÜã ®ÝÆRPæR  q±Ü³~ ŸÃæÀáÄ :

		  a)	 Ad Agency
			   hÝ×àÃÝñÜá ÓÜíÓæ§

	 	 b)	 Slogan
			   NãàÐÜÊÝPÜÂ

	 	 c)	 Web advertising
			   hÝÆ hÝ×àÃÝñÜá

	 	 d)	 Corporate communication
			   ÓÝíÔ§PÜ ÓÜíÊÜÖÜ®Ü

	 	 e)	 Media conference
			   ÊÜÞ«ÜÂÊÜá WæãàÑu

	 	 f)	 PRCI.
			   ².BÃ….Ô.I.
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