ur)"’&
%&b%ommdz

E a%améaooﬁ
' MANGALORE % & UNIVERSITY
(Accredited by NAAC)
#swo8/ No. : MU/ACC/CR 67/2020-21/A2 BOAUTS ¥e)ed
4 Sorvriontned — 574 199
Office of the Registrar
Mangalagangothri - 574 199
dmvog/Date:25.11.2021
NOTIFICATION

Sup: Revised syllabus for Ph.D. Coursework in Commerce
Ref: Academic Council approval vide agenda
No.: daxd,.m.8.2: 17(2021~22) dated 27.10.2021
koo

The revised syllabus for Ph.D. Coursework in Commerce which has been approved by
the Academic Council at its meeting held on 27.10.2021 is hereby notified for
implementation with effect from the academic year 2021-22.

To,

1. The Chairman, Dept. of Commerce, Mangalore University, Mangalagangothri
2. The Chairman, BOS in Commerce, Dept. of Commerece, Mangalore University.
3. The Registrar (Evaluation), Mangalore University. 3
4. The Superintendent (ACC), O/o the Registrar, Mangalore University,

5. The Asst. Registrar (ACC), O/o the Registrar, Mangalore University. "

6. The Director, DUIMS, Mangalore University — with a request to publish in the
website. .

7. Guard File.

P%V/W g




I}

g

Particulars Hours of | Duration of
Instruction Exam(Hrs)
per week
! IA
Course 1 Research Methodology 4 3 30
Course 2 Research and Public 2 3 30
Ethics
Course 3 Review of Literature
Review Report 14 - - B 150 6
Viva - - - - 50 2
Total 400 14




Ph.D (Commerce)
Course —1 : Research Methodology

Instruction hours per week : 4hrs

Credits : 4

Max. Marks: 100

Learning Objectives:

a) To familiarize scholars with basics of research and the research process. |

b) To enable the scholars in conducting research work and foﬁnulating research synopsis and
report.

¢) To familiarize scholars with statistical packages such as SPSS/EXCEL.

d) To impart knowledge for enabling researcher to develoi: data analytics skills and meaningful
interpretation to the data sets so as to solve the business/research pmblem

Learning Qutcomes:

1. Scholars will develop an understanding on various kinds of business research, objectives of
doing research, research process, research design and preparation of research report.
2. Scholars will be able identify and address arcas where ethical issues may arise in their work.
Instruction Hours: 80

Objective:  To familiarise the students in respect of the principles, techniques, l

methods and processes of condueting both ‘qualitative’ and

‘quantitative’ research studies. i

Unit-1:  Business research — Nature and Scope — Basic and applied research — (12)
Types of business research & Exploratory, descriptive, explanatory and

causal research — General business, economic and corporate research;
financial and accounting research; management and organisational
behaviour research; sales and marketing research; corporate
, responsibility research — Action Research,
Unit-2:  Conceptual and theoretical framework — Propositions and hypotheses (12)

= practical value ofm process — Choice of i

D{_?r»(‘"‘q area and topics of research ~ Review of literature — Statement of

research problem and research questions — research objectives —

Research design and methodology — Qualitative and Quantitative
research methods — Casel Study Research: single and multiple case
studies, cross-case. anlysis. ol



Unit-3:

Unit-5:

Séfnpling and data collection ~ Sampling techniques, sampling unit
and sample size — Sampling frame — Non-probability samples;
Convenience, quota and snowball sampling; probability samples:
sampling random, systematic, stratified (proportionate  and
disproportionate), cluster and multistage sampling — Sampling error —
systematic error — response bias:- cross-sectional and longitudinal
studies — Survey research — primary.aﬁd secondary data — Focus
Group Interview — Questionnaire design and administration — close-
ended and open-ended questions — Pilot study and pretesting the
questionnaire — personal interview, mail, telephone and electronic
sﬁrveys —. observation survey ~ experimentai (control group ahci
experimental group) research design — Editing, coding and cross-

tabulating,

Measurement, analysis and interpretation — Types of scales: nominal,
ordinal, interval and ratio scales = Likert and Thurston attitudinal

scales — Descriptive and inferential statistics — Statistical Package for

the Social Sciences (SPSS) — Measures of Central tendency and
dispersion ~ normal distribution ~ Parametric Tests: Chi-square, t-
Test, Z-test, ANOVA, the F-test — Non-parametric Tests: Singst,
Mann-Whitney Test — Multivariate Analysis of Variance — Pearson

P'i;odtiét Moment Correlation matrix ~ Multiple Regression Analysis —
Factor Analysis — Multiple discriminant analysis — Cluster analysis.

Writing up the research report — Layout of the report — Sumimary of
the Key Findings — Corroboration and cross-references — Implications
— Suggestions — Directions for future research — Limitations —

Concluding observations ~ appendices — bibliographical style —

Ethical issues and dilemmas in business research.

o Woritige-deadamis
Writing as a Past of Research Tynee af Academic Weitine aad.
Writing as a Past of Research, Types of Academic Writing and

Structure and Contents of a Research Ethics in Research, plagiarism,

Footnotes and end notes, and citations.
Fulcrum of research and attributes of a research student-Analytical
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mind, Global outlook, honesty, innovative approach calendar,
intellectual curiosity, keen dliservation, patience, persistence and

spirit of inquisitiveness.
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Ph.D (Commerce)

Course -2 - Research and Public Ethics
\\.\

Instruction hours per week : 2hrs
- Credits : 2
- Max. Marks: 100

Theory

Unit-1: Philosoghz alid Ethics (3 hrs)

1. Introduction to philosophy : definition, nature and scbpe, concept, branches,

2. Ethics : Deﬁnition, moral philosophy, nature of moral judgments and reactions,
Unit-2: Scientific Conduet (5 hrs) il
1. Ethics with respect to science and research,
A Iniellegiuéi hén&ty and research integrity, .
3. Scientific misconducts : Falsification, Fabrication, and Plagiarism(FFPp),
4. Redundant publfcations : duplicate and overlapping publications, salami slicing
5. Selective reporting and misrepresentation of data.
Unit-3: Publication Ethics (7 hrs)
1. Publication ethics : definition, immduction‘.and importance,
2. Best practices/st;andards setting initiatives i{;iayéﬁidélines: COPE, WAME ete.
3. Conflicts of interest.
4. Publication misconduct : definition, concept, problems that lead to unethical behavior and "
vice versa, types.
5 Violaﬁon of publication ethics, authorship and contributorship,
6. Identification of publication misconduct, complaints and appeals,
7. Predatory publishers and Jjournals,
Practice;
Unit-4: Open Access Publishing (4 hrs)
1. Open access publications and initiatives,
2. SHERPA/ROMEO online resource to check publisher copyright and self-archiving policies.
3. Software tool to identify predatory publications developed by SPPU.
4. Journal finder/journal suggestion tools viz., JANE, Elsevier Journal Finder, Springer Journal
Suggested etc,

Unit-5: Publication Misconduct (4 hrs
=——=:2Ublication Misconduct (4 hrs)
A. Group Discussions (2 hrs)

1. Subject specific ethical issues, FFP, Authorship,
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2. Conflicts of interest.
3. Complaints and appeals : Examples and fraud from India and abroad. j

B. Software tools (2 hrs)

Use of plagiarism software like Turnitin, Urkund and other open source software tools

Unit-6: Databases and Research-Metrics (7 hrs)
A. Databases (4 hrs)

1. Indexing databases
2. Citation databases : Web of Science, Scopus etc.

B. Research Metrics (3 hrs)

1. Impact Factor of journal as per Journal Citation Report, SNIP, SJR, IPP, Cite Score
2, Metrics : H-index, G Index, i10 mdex, altmetrics
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Ph.D (Commerce)
C

ourse—3 Review of literature

Max. Marks: 150
Objectives:
1. Tos arize the Importance of €xamining the existing literature related to' thejr
umm
study.

e searches,

Qutcomes: . .

1. Research scholars wil] pe identify and o explain open problems ang areas needing
development jn their respective field of Iesearch,

The Review of literature sh,
candidate related to Finance, H.

Pic chosen by the Research
RM,, HRD, Banking ang Insurance, Marketing, Rural
Development, Micro, Smaj) and  Medium Enterprises, and other interdiscip;
Consultation with the guides,



Ph.D (Commerce)
Course — 3 : Review of Report (Viva-voce)

Credits : 2
Max. Marks: 50
Objectives: ‘

#. To summarize the importance of examining the existing literature related to their field of =

study.
2 To explain the significance of having internet access as a tool for literature review,
8 Compare and contrast internal data mining and literature searches.

Qutcomes:

X Research scholars will be identify <and to explain open problems and areas needing

development in their respective field of research,

The viva-voce examination shall be conducted in the area of Research topic chosen by the
Research candidate related to Finance, HR:M., HR.D;, Banking and Insurance, Marketing, Rural
Development, Micro, Small and Medium Enterprises, and other interdisciplinary areas in

consultation with the guides.



