
 

 

 

OPEN ELECTIVE - THIRD SEMESTER 

JME 509 Advertising and PR 

Total = 40 hrs 

Course Objectives:  

1. Providing an end to end understanding of the whole gamut of advertising & its  

intricacies 

2. Facilitating an exposure to understand the role of advertising, Ad campaign and brand 

promotion and brand positioning. 

3. Facilitating to understand the structure of the advertising industry and the economic 

effects of advertising 

4. To make the students to be able to identify, analyze, and understand the advertising 

environment.  

5. To make the students to be ableto prepare the advertising message and fully integrate 

the creative process. 

6. Understand the importance of placing the message in conventional and new media. 

Course Outcomes:  

1. Analyze the expanding environment of media and communication techniques. 

2. Assess the strengths, weaknesses, opportunities and threats (SWOT) of different kinds 

of promotional campaigns. 

3. Examine the importance of market segmentation, position and action objectives to the 

development of an advertising and promotion program. 

4. Developing creative strategies for advertising. 

5. Plan media strategy, scheduling, and vehicle selection. 

6. Empowering the students to be the perfect ad. professionals 

 

Unit – I 

 Advertising – definition, nature and scope, evolution of advertising in India, 

Advertising Agency. 

8 hrs 

Unit – II 

Elements of Advertising – Headlines, Copy, Illustration, slogan and colour. Types of 

Advertising– classified – display –corporate – political - public service advertising.  

8 hrs 

Unit – III 

Advertising media – newspaper, magazines, radio, television, outdoor and web 

advertising. 

8 hrs 

Unit – IV 

 Public relations – definition – nature, scope – Evolution of PR in India –

responsibilities of a PR practitioner, corporate communication.   

 8 hrs 

Unit – V 

 PR Tools– house journal, press release, media conference and media kits. Types of 

Public Relations – community relations, Corporate Social Responsibility, Crisis PR, PR for 

Government and Event Management.    

8 hrs 
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