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 ÓÜãaÜ®æ : ±ÜÅÍæ°ÓÜíTæÂ ÓÜ×ñÜ »ÝWÜ G, ¹, Ô¿á®Üá° ÓÜ³ÐÜrÊÝX ®ÜÊÜáã©Ô.

PART – A
»ÝWÜ & G

 I. Answer any ten of the following in 2-3 sentences. (10×2=20)
 D PæÙÜPÜívÜ ¿ÞÊÜâ¨æà ÖÜñÜá¤ ±ÜÅÍæ°WÜÚWæ GÃÜvÜá&ÊÜáãÃÜá ÊÝPÜÂWÜÙÜÈÉ EñÜ¤ÄÔ.

 1) Photography
  dÝ¿ÞWÜÅÖÜ|

 2) PIB
  ².I.¹.

 3) Open house
  ñæÃæ¨Ü ÊÜá®æ

 4) Press release
  ±Ü£ÅPÝ ±ÜÅPÜoOæ

 5) ASCI
  G.GÓ….Ô.I.

 6) Blog
  ¸ÝÉW…

 7) Public relations
  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì

 8) Press tour
  ÊÜÞ«ÜÂÊÜá ±ÜÅÊÝÓÜ



BASJRC 353 -2- *BASJRC353*

 9) Publicity
  ±ÜÅaÝÃÜ

 10) Advertisement
  hÝ×àÃÝñÜá

 11) Evaluation
  ÊÜåèÆÂÊÜÞ±Ü®Ü

 12) Internal PR
  BíñÜÄPÜ ². BÃ….

 13) OTT platforms
  K.q.q. Êæà©Pæ

 14) PTI
  ².q.I.

 15) DAVP.
  w.G.Ë.².

PART – B
»ÝWÜ & ¹

 II. Answer any five of the following : (5×5=25)
 PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜâ¨Ý¨ÜÃÜã I¨Üá ±ÜÅÍæ°WÜÚWæ EñÜ¤ÄÔ :

 16) Explain the new trends in publicity.
  ±ÜÅaÝÃÜ¨Ü ÖæãÓÜ ±ÜÅÊÜê£¤WÜÙÜ®Üá° ËÊÜÄÔ.

 17) Write a note on propaganda.
  ÁãàiñÜ ±ÜÅaÝÃÜ¨Ü PÜáÄñÜá q±Ü³~ ŸÃæÀáÄ.

 18) Explain the importance of employee relations.
  L¨æãÂàXPÜ ÓÜí±ÜPÜì¨Ü ±ÝÅÊÜááSÂñæ¿á®Üá° ËÊÜÄÔ.

 19) Write a note on PRSI.
  ².BÃ….GÓ….I.¿á®Üá° PÜáÄñÜá q±Ü³~ ŸÃæÀáÄ.

 20) Discuss the need of PR in media relations.
  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì¨ÜÈÉ ÊÜÞ«ÜÂÊÜá ÓÜí±ÜPÜì¨Ü AWÜñÜÂñæ¿á®Üá° aÜbìÔ.

 21) Write a note on PR agency.
  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì ÓÜíÓæ§¿á PÜáÄñÝX q±Ü³~ ŸÃæÀáÄ.
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 22) Discuss the problems and prospects of PR.
  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì¨Ü ÓÜÊÜáÓæÂWÜÙÜá ÊÜáñÜá¤ ¯ÄàPæÒWÜÙÜ PÜáÄñÜá aÜbìÔ.

 23) Discuss the role of exhibition as a tool of PR.
  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì¨ÜÈÉ ±ÜÅ¨ÜÍÜì®ÜWÜÙÜ ±ÝñÜÅÊÜ®Üá° aÜbìÔ.

PART – C
»ÝWÜ & Ô

 III. Answer any five of the following : (5×15=75)
 PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜâ¨Ý¨ÜÃÜã I¨Üá ±ÜÅÍæ°WÜÚWæ EñÜ¤ÄÔ :

 24) Discuss the role and responsibilities of PR Practitioner.
  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÝì—PÝÄ¿á ±ÝñÜÅ ÊÜáñÜá¤ gÊÝ¸ÝªÄWÜÙÜ®Üá° ËÊÜÄÔ.

 25) Prepare a PR campaign for temple tourism in your home town.
  ¯ÊÜá¾  ±Üor| Ü̈ÈÉÃÜáÊÜ  ̈ æàWÜáÆ  ±ÜÅÊÝÓæãà Ü̈ÂÊÜá Ü̈  PÜáÄñÜá  ÓÝÊÜìg¯PÜ  ÓÜí±ÜPÜì A¼¿Þ®ÜÊæäí Ü̈®Üá° 

ÃÜbÔ.

 26) Discuss the role of open house and fair as a tool of PR.
  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì¨ÜÈÉ  ñæÃæ¨Ü ÊÜá®æ ÖÝWÜã hÝñæÅ¿á ±ÝñÜÅÊÜ®Üá° aÜbìÔ.

 27) Explain the origin and growth of PR.
  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì¨Ü EWÜÊÜá ÖÝWÜã ¸æÙÜÊÜ~Wæ¿á®Üá° ÓÜíQÒ±Ü¤ÊÝX ËÊÜÄÔ.

 28) Discuss the role and responsibility of PRO in crisis management.
  Ë±ÜñÜá¤ ¯ÊÜìÖÜOæ¿áÈÉ ÓÝÊÜìg¯PÜ ÓÜí±ÜPÝì—PÝÄ¿á ±ÝñÜÅ ÖÝWÜã gÊÝ¸ÝªÄWÜÙÜ®Üá° 

aÜbìÔ.

	 29)	 Briefly	explain	the	code	of	ethics	in	PR.
  ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì¨Ü ¯à£ ÓÜí×ñæ¿á®Üá° ÓÜíQÒ±Ü¤ÊÝX ËÊÜÄÔ.

 30) Explain the need of PR in Govt. sector organization.
  ÓÜÃÜPÝÄ ÊÜÆ¿á¨ÜÈÉ ÓÝÊÜìg¯PÜ ÓÜí±ÜPÜì¨Ü AWÜñÜÂñæ¿á®Üá° ÓÜíQÒ±Ü¤ÊÝX ËÊÜÄÔ.

_________________________


